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Method and System for Electronic Commerce Facilitated by a Trusted 

Intermediary 

5 Field of the Invention 

This invention relates to the area of electronic commerce. Specifically, the present 
invention is a method and system for a trusted intermediary in facilitating electronic 
commercial transactions between sellers and buyers. 

10 Background 

With the proliferation of computers connected to the international public packet 
switched computer networks — collectively called the Internet and colloquially called the 
web — a new kind of marketplace has developed for goods and services. It is expected that 
electronic commerce via the Internet will grow significantly in the years to come. 

15 One way for sellers to reach buyers of products and services is by spamming, a 

practice known to the practitioners of the art, whereby sellers send electronic mail 
solicitafion messages indiscriminately to every person on the Intemet, hoping to reach a 
willing buyer. Buyers on the other hand, do not have a reasonable way to find sellers, 
because the occasional buyer does not prefer to communicate by spamming the Internet with 

20 messages to unknown parties. Such buyers resort to posting specific advertisements on 
electronic bulletin boards expecting to attract a seller of the desired goods. There are many 
problems with posting such advertisements on bulletin boards. First, there are too many 
such bulletin boards, making it cost-ineffective for a seller to browse to find only an 
occasional buyer. Many bulletin boards that are frequented by interested persons are 

25 moderated and do not allow advertisements. In some others, it is considered to be against 
netiquette to post personal advertisements. Moreover, it is difficult to verify the authenticity 
of the persons who post such advertisements. 

Internet spanuning, while technically feasible, is not the preferred way to do 
business. Many netizens do not like unsolicited requests. Online service providers such as 

30 CompuServe, Inc. and America Online, Inc. , have taken tough steps against users who 
spam the Internet with broadcast solicitations to an unvnlling online commimity. 

Of late, various systems have been devised for conducting more organized and user- 
acceptable commercial transactions over the Internet. Of particular relevance to this 
invention is the art related to the conduct of electronic commerce, such as network sales 

35 systems, payment systems, and advertising systems. In these systems, computer systems are 
programmed to achieve specific results. 
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U. S. Patent No. 5,7 15,3 14 describes a network-based sales system including at 
least one buyer computer for operation by a user desiring to buy a product, at least one 
merchant computer, and at least one payment computer, all interconnected by a computer 
network. The buyer computer is progranuned to receive a user request for purchasing a 

5 product, and to cause a payment message to be sent to the payment computer and an access 
message to be sent to the merchant computer. The payment message comprises a product 
identifier and an access message authenticator based on a cryptographic key. The merchant 
computer is progranmied to receive the access message, to ensure that the access message 
authenticator was created using the cryptogr^hic key, and to cause the product to be sent to 

10 the user who purchased the product. 

U. S. Patent No. 5,699,528 describes a bill delivery and payment system, wherein 
users are able to access a server computer on a conmiunications network to obtain bill 
information and pay bills. Using a personal computer, a user can access a web site provided 
by the server computer to view the bill information and instruct the server computer to 

1 5 receive the details of the bill payment 

U. S. Patent No. 5,758,328 describes a computerized quotation system and method, 
wherein network buyers purchase standardized products by requesting quotations from 
network sellers. A quotation is a message sent from a seller to a buyer wherein the seller 
includes the quantity, price, deUvery method and other information pertaining to a product. 

20 The network buyers transmit requests for quotations for standardized products to a central 
office computer, which uses a filter device to select appropriate network members to receive 
the requests for quotation based on filter conditions defined by the buyer in its request for 
quotation. The filter conditions may include those defined by vendors or by the central 
office. The patent specifies that the goods and services sold must be standardized. 

25 In contrast to quotation services, there exist referral services that forward contact 

information from one party in a conunercial transaction to another. Autobytel. com and 
Carpoint. msn. com are examples of referral services that allow buyers to purchase cars 
using the Internet. After a buyer fills out an electronic specification sheet on the referral 
service's web page, the referral service forwards the sheet to a nearest registered dealer, who 

30 then telephones the buyer within 24 to 48 hours with a price for the car. 

A primary weakness of this system is that the identity of the buyer is delivered to the 
car dealer, thereby resulting in a loss of privacy for the buyer. Additionally, once the buyer 
contact information is delivered to the car dealer, all contacts between the dealer and the 
buyer are made via a telephone and not the Internet. All too often, this results in an 

35 unwanted and armoying dinnertime telephone call bom the car dealer. 
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These and some other systems currently in use illustrate the difficulties faced by a 
buyer or a seller in finding a quick match for a nonstandard product or service. For 
example, Internet auction services such as Ebay™ and Classified2000™ allow buyers to bid 
on items offered by sellers. One of the principal disadvantages of such online auction 

5 systems is that buyers are limited to purchasing what is being offered by sellers. 

Additionally, a buyer has no guarantee of winning the item subject to the auction. While 
most of these systems are good for classified and standardized inventories such as machine 
parts, clothes, books, compact disks and similar commodities, they are not suitable for 
nonstandard products with complex purchasing parameters. Examples of such nonstandard 

10 products are collectibles, antiques and vacation homes. 

The sheer number of possible sellers, however, has created a situation where a buyer 
intending to purchase a nonstandard good or a commodity is not able to obtain reliable and 
responsive information that could lead to a quick and efficient purchase at the best price. 
Similarly, a seller of certain product categories is forced to wade through large amounts of 

1 5 data in order to find a potential buyer. It is impractical for a buyer of specialized 

commodities to spend a lot of time identifying a seller who will sell at a competitive price. 
This is especially true for retail buyers and sellers of sports or other memorabilia; special 
items such as postage stamps; rare coins; antiques; tickets to events; collectibles like beanie 
babies; or Sanrniy Sosa home run baseballs. 

20 Consequently, there is a need for buyers and sellers of nonstandard commodities to 

target the requests to actual sellers and buyers. Additionally, there is a need for maintaining 
privacy while allowing targeted referral-based marketing. Business referrals can become 
too numerous to be of practical use to sellers, especially in relation to nonstandard product 
categories. Therefore there is a need for a filtering method that refers buyers to sellers 

25 selectively according to the criteria established by the sellers. 

Online commercial systems currently in existence do not provide a method of 
limiting the responses bom sellers to requesters of quotations. Therefore there is a need to 
allow the requester of quotations to limit the nature, nimiber and kind of responses they 
receive, as well as the time before which all responses must be sent by sellers. Finally, there 

30 is a need for a method whereby intermediaries are able to bring buyers or sellers or both to 
the electronic marketplace. 

In some cases a buyer is introduced to e-commerce by an affiliate such as a web 
portal company— for example, Microsoft Network (MSN). Similarly, a different affiliate 
or a web portal company — ^for example, Yahoo! — may introduce sellers to e-wmmerce 

35 through its own portals. There could be other companies or entities than portal companies 

-3- 
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that introduce or participate in commercial transactions over the Internet. These entities 
consider their customer lists — ^which lists comprise contact information of the buyers and 
sellers — to be proprietary and do not wish to share such information with other portal 
companies. There is therefore a need for an intermediary that is trusted by the portal 

5 companies to coordinate the activities of buyers and sellers. 

There is a further need for a "blind" intermediary between porta! companies. A 
blind intermediary is unaware of the details of the U^nsactions between buyers and/or sellers 
introduced to conmierce by the portal companies. 

ITiere is also a need to establish an e-conunerce "island" within a network of buyers 

10 and/or sellers such that one set of buyers and/or sellers introduced by a portal company may 
be restricted to interacting with sellers and/or buyers introduced by only that portal company 
or a predetermined set of other portal companies. In this way, the introducing portal 
company can limit e-commercial transactions to only its subscribers and benefit from 
advertising and other revenue streams. 

15 

SUN4MARY 

The present invention addresses many of the problems vsdth the electronic commerce 
methods in place today. It ensures complete privacy and anonymity for buyers and sellers, if 
they choose to remain anonymous. A seller or a buyer specifies what information is 

20 transmitted to the other party. Contact information is withheld from a party unless the other 
party explicitly authoriTcs its release. An "expiration time" feature embodied in the present 
invention enables a buyer to effectively set an expiration time for replies from sellers. 
Alternatively, buyers may wish to keep a request open for an indefinite period of time. 

The present invention also features a unique method of limiting seller responses to 

25 buyer requests. When a buyer requests replies from sellers regarding a product, e-mail 
notifications are sent to sellers. In one embodiment of the present invention, only the first 
few sellers are allowed to reply to the buyer's request According to the preferred 
embodiment of the present invention, upon receiving an e-mail notice, a seller must reserve 
an electronic permit that guarantees delivery of the seller's reply to the buyer. Only a few 

30 predetermmednumber of permits are granted. However, this feature creates a new problem. 
Because the number of responses that a buyer may receive can be limited, there is a danger 
that one seller may reserve all available permits, depriving the buyer of a possibility of an 
acceptable response. The present invention uses a unique and novel reply-time feature 
whereby the permits expire in a predetermined time period allowing new permits to be 

35 issued as replacements for the expired permits. Sellers with expired permits arc not allowed 
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to send replies to the buyer. They m\ist reserve an unexpired permit in order to reach the 
buyer. 

In particular, it is an aspect of the invention to provide a method for conducting 
electronic commerce between at least one server computer, a plurality of buyers and a 

5 plurality of sellers over a conuntmications network. 

A preferred embodiment of the method of the present invention is as follows: The 
method includes the step of opening an account for at least one of the plurality of sellers. 
The method further includes displaying at least one image on a buyer computer and 
receiving a request for a product fix)m said buyer computer. The method further includes 

10 creating lead information from said request; matching sellers based on the buyer's request; 
and notifying the sellers of lead availability. The method further includes receiving an 
authorization to purchase a lead from each of a limited number of said sellers and chargmg a 
referral fee to the accounts of each such seller. The method further includes transmitting the 
lead information to sellers; receiving replies to the buyer's request from the sellers who 

1 5 purchased the lead; and transmitting the replies to the buyer computer. 

According to a second embodiment of the present invention, the method includes the 
step of opening an accoimt for at least one of the plurality of sellers; receiving a request for 
a product from a buyer computer; creating lead information from said request; matching 
sellers to the lead based on the buyer's request; and notifying the sellers of lead availability. 

20 The method further includes one or more sellers replying to the buyer's request and the 
buyer indicating a desire to contact one or more sellers based on the replies. The method 
further includes charging a referral fee to the accounts of each seller the buyer indicates he 
would like to contact. The method further includes providing to the buyer computer the 
seller contact information. The method may also include providing to the seller computer 

25 the buyer contact information. 

According to a third embodiment of the present invention, the method includes the 
step of opening an account for at least one of the plurality of sellers; receiving a request for 
a product from a buyer computer, creating lead information from said request; matching 
sellers to the lead based on the buyer's request; and notifying the sellers of lead availability. 

30 The method further includes one or more sellers replying to the buyer's request, wherein the 
replies include at least some of the seller's contact information, and the buyer indicating a 
desire to further pursue one or more of the seller's replies. The method further includes 
charging a referral fee to a seller's account if the buyer indicates a desire to further pursue 
the reply. 

35 
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In another aspect, the invention presents a method for electronic commerce among a 
plurality of buyers, a plurality of sellers and a plurality of affiliates. An affiliate is an 
independent agent/entity that signs up sellers with the service. The affiliate may advertise 
its products independently on the affiliate's own web pages and provide links from these 

5 affiliate web pages to the server computer web pages. If an affiliate does not have its own 
Internet address and web pages, the invented method allows the affiliate to create web pages 
on the server computer. This process of an affiliate signing up sellers and optionally 
creatmg web pages on the server computer constitutes affiliate enrolhnent. When an 
affiliate is enrolled, the server computer assigns and stores a unique identifier to the affiliate 

10 and each one of the sellers signed up by the affiliate. There could also be affiliates to sign- 
up or introduce only buyers or only sellers or a combination of both buyers and sellers. 

Once affiliate web pages are created, an affiliate may display on the web pages 
product categories that are offered by the invented service. When a buyer requests a product 
displayed on a web page located on the server computer, a notification is sent via e-mail to 

15 all sellers enrolled with the service, including the sellers enrolled by the affiliate. Similarly, 
when a buyer browses an affiliate web site or "visits" an affiliate web page, an e-mail 
notification is sent to all sellers matched by the invented method, whether or not they are 
enrolled by the affiliate. If a buyer "visiting" an affiliate web page causes a lead to be 
created by the invented method, a portion of the referral fee collected by the invented 

20 method (called a "conmiission amount") is credited to the affiliate. Similarly, if a seller 
signed up by an affiliate purchases or is otherwise charged for a lead generated by the 
service, a commission amoimt is credited to the affiliate. 

In another aspect, various methods for charging the seller for use of the present 
system and method, and various methods for calculating a referral fee, are provided. 

25 

Brief Description of the Drawings 
These and other objects, features and advantages of the preferred embodiments of 
the present invention are more clearly described in the following detailed description with 
reference to the accompanying drawings, wherein similar reference characters denote 
30 similar elements throughout the several views, and wherein: 

FIG. 1 illustrates a conmiunications network with a server computer connected to a 
buyer computer, a seller computer and a plurality of affiliate computers; 

FIG. 2 is a flow chart of the various steps involved in the method according to a 
preferred embodiment of the present invention; 
35 FIG. 3 is a sample web page form used by a buyer to enter buyer information; 
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FIG. 4 is a sample web page form used by a buyer to purchase premixun cigars; 

FIG. S is a sample electronic mail notification message sent to sellers. The hyper 
links embedded in the mail message are imderlined; 

FIGS. 6a-6b are sample web pages containing lead information with contact 
5 information suppressed until the lead is purchased. Shown in FIG. 6a is the time remaining 
before the lead expires. Shown in FIG. 6b is the reply time for the seller after purchase of 
the lead; 

FIG. 7 is a sample web page form displayed to the seller in which a seller enters a 
reply to the buyer, 

1 0 FIG. 8 is a sample web page that displays the reply sent to the buyer as well as the 

full buyer contact information; 

FIG. 9 is a flow chart of the steps involved in the method of calculating the 
commission amount to be credited to an affiliate; 

FIG. 10 is a flow chart of the various steps involved in the method according to a 
1 5 second embodiment of the present invention; 

FIG. 1 1 is a sample electronic mail notification message sent to sellers according to 
the second embodiment of the present invention. The hyper links embedded in the mail 
message arc underlined; 

FIGS. 12a- 12b are sample web pages allowing a seller to gain access to a lead 
20 according to the second embodiment of the present invention. Shown in FIG. 12a is the 
time remaining before the lead expires. Shown in FIG. 12b is the reply time for the seller 
after gaining access to the lead; 

FIG. 1 3 is a sample web page form displayed to the seller in which a seller enters a 
reply to the buyer according to the second embodiment of the present invention; 
25 FIG. 14 is a sample web-page that displays the reply sent to the buyer; 

FIG. 1 5 is a flow chart of the various steps involved in the method according to a 
third embodiment of the present invention; and 

FIG. 1 6 depicts an architecture of referral service provider's computers facilitating 
transactions between buyers and/or sellers introduced by afGliates such as Internet portal 
30 companies. 

Detailed Description of the Preferred Embodiments 
Referring now to the drawings, FIG. 1 shows a schematic of the preferred 
embodiment of the invention where a server computer 108 operated by a Referral Service 
35 Provider ("RSP") facilitates buying and selling goods and services using client computers 
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connected via a communications network such as the Internet 1 10. Illustrative client 
computers are a buyer computer 102, a seller computer 104, and an affiliate computer lOjS. 
The client computers are coimected to the Intemet via facilities provided by online 
companies like America Online or other Intemet Service Providers ("ISP") like Erols, Inc. 

5 An example of a client computer is a personal computer ("PC"). In the preferred 

embodiment, the buyer computer 102, the seller computer 104 and the affiliate computer 
1 06 are PCs. A PC is a conventional personal computer that contains, among other things, a 
microprocessor; a memory for storing data; programs comprising standard on-line service 
software package including browser software for accessing information and services on the 

10 web and an electronic mail (e-mail) program for sending and receiving messages in an e- 
raail format; a modem for establishing a dial-up link to a computer managed by an ISP 
server 1 12 connected to the network; a display; a keyboard; and a mouse. Typically, a user 
of a PC dials an ISP server 1 12 via the modem connected to the PC. The ISP server 1 12 
provides accounts to users on its computers, thereby enabling the users to receive and send 

1 5 E-mail, and to access the Internet ("web"). 

A computer program called a browser, like Netscape® Navigator™, is used to 
access Intemet information and services fit)m a PC. The web browser, when instructed by a 
user to access an encoded program ("page") from a remote computer, locates, downloads 
and displays the information provided by the remote computer on the user's PC screen. 

20 The RSP server 100 ftinctions as a web-hosting service and a web-page server. 

Among other things, the RSP server 100 comprises communications capabilities which 
include affording web access to ISP server computers 1 12, sending and receiving messages 
in an e-mail format to the buyer computer 102, the seller computer 104, and the affiliate 
computer 106 over the Intemet 1 10. 

25 The RSP server 1 00 allows individuals and businesses to create and make available 

web pages that can be accessed by PCs or other devices cormected to the Intemet. A 
business entity makes available information related to its products and services on such 
servers. When a user instmcts a PC to access a web page, the address of the web page in a 
format called the Universal Resource Locator ("URL") is entered into the browser program 

30 miming on the PC. The browser deciphers the coded language contained in the URL 

address, accesses the web page that is pointed by the URL, and displays the web page on the 
PC. In the following description, other figures will be explained with reference to FIG. 1 . 

FIG. 2 is a flow chart depicting a typical implementation of the invention according 
to the preferred embodiment. During an initialize step 202, the RSP server 100 sends a 

35 message in an e-mail format to a seller containing an invitation to join the referral service. 

-8- 

SUBSTITUTE SHEET (RULE 26) 



wo 00/22548 



PCTAJS99/24I11 



The invitation message contains a unique identifier for the seller. In response to input fiom 
the seller computer 102, the RSP server 100 displays an enrollment web page. This is 
completed by the seller and stored as a profile in the RSP server database 108. 

In a preferred embodiment of the invention, the seller uses a credit card or 

5 CyberCash® credits to create an account for payment for the referral services of the RSP 
server 1 00. In an alternative embodiment, a seller creates an account with no prepayment 
made but enters into a credit agreement with the RSP. Using a secure payment device, the 
RSP server 100 receives the information over the Intemet and updates the server profile in 
the RSP server database 1 08. The RSP server 1 00 displays the updated seller account 

1 0 information and profile on its web page in a form that can be modified by the seller. In an 
alternative embodiment, a seller may request the opening of a principal account and sub- 
accounts for different product categories. The sub-accounts allow different product 
categories to be sold under different identities while charging the referral fee to the principal 
account. 

15 The RSP server 1 00 stores the information entered by the seller in step 202 in a 

database 108 connected to the RSP server 100. The seller is then allowed to announce 
special deals offered to the buyers by entering the information on another server web page. 

In an alternative embodiment, a seller may visit the web site of the referral service 
without an invitation. When a seller computer 104 selects the RSP server 100, it displays a 
20 seller enrollment web page on a web browser connected to the seller computer 1 04. 

Additionally, an affiliate may enroll sellers. Upon selection by an affiliate computer 
106, the RSP server 100 causes a web page to be displayed on the display connected to the 
affiliate computer 106, whereupon the affiliate creates an account to enroll sellers. The RSP 
server 100 creates a unique affiliate identifier to identify each affiliate, and stores the 
25 affiliate identifier as well as the sellers enrolled by the affiliate in the RSP server database 
108. The affiliates are given space on the server to create their own web pages wherein they 
are allowed to add existing or new product categories. 

At step 204, the RSP server 100 displays on the buyer computer 102 at least one 
page containing product categories. In the preferred embodiment, the web page contains a 
30 data input form to allow buyers to specify a detailed description of the product category of 
interest to them. This web page contains a plurality of fields of data that are required to be 
input by a buyer via a buyer computer 102 as well as some optional fields of data. 
Referring to FIG. 3, the form contains the following text-input fields: 
Full Name 302: This field specifies the first name, middle initial and last name of 
35 the buyer wishing to purchase a product; 
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E-mail Address 304: This ISeld, which is specially marked as a required field, 
specifies the electronic mail address to which a response to the request could be delivered; 

Address and Phone number 306: This field comprises sub-fields, some of which are 
required. For example, in tiie preferred embodiment, the street and city sub-fields are 

5 optional while the state/province and the zip/postal code sub-fields are required. These 
fields specify the buyer's address. The telephone number sub-field and the "area code" 
sub-field are not required to be completed by the buyer. 

Referring to FIG. 4, the buyer computer 102 also displays the form shown wherein 
the buyer can enter the details of the product category selected as well as buyer preferences. 

1 0 The buyer preferences include: price limit, if any; expiration time for bids, if any; the 
description of the buyer, and any privacy requirements. Thereafter, the buyer clicks on a 
pushbutton device provided on the web page to instruct the RSP server 100 to send a 
notification to sellers of said products. A buyer may also generate a request from an affiliate 
web page using the same forms. 

1 5 During the receive request step 206. a program called the Common Gateway 

Interface ("CGI") running on the RSP server 100 extracts the infoimation entered by the 
buyer on the web page forms of Figs. 3 and 4, aUocates a unique identifier to the buyer, 
identifies the solicitation request with another unique transaction identifier, and stores both 
identifiers as well as the details of the correlation between the identifiers in the RSP server 

20 database 108. In addition, the CGI program also stores the data entered by the buyer. In 
case a buyer did not provide data for all required fields, the CGI program running on the 
RSP server displays an error message on the buyer computer whereupon the buyer is 
allowed to provide such required data. 

During the create lead step 208. die CGI program running on the RSP server 100 

25 caieates lead information from the data provided by the buyer. An example of the lead 
information comprises the transaction identifier, the product description, and the deadline 
by which a seller must purchase lead information fit)m the RSP server 100. Once created, 
die lead is stored in the RSP server database 1 08. 

At step 21 0. a program running on die RSP server 1 00 executes an algoritimj to 

30 match a lead witfi sellers whose profile is stored in the RSP database 108. This matching is 
done based on die product selection indicated by the buyer. Specifically, the program 
matches those sellers whose profile indicates a desire to receive referral information 
pertaining to die selected product The CGI program tiien extracts at least one matching 
seller for die product and tiansmits a notification in an E-mail message format to said seller 

35 computer 104. 
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Referring to FIG. 5, the E-mail message contains a hyper link 500 to a web page 
located on the RSP server 100 whereby a seller can reply to the buyer. In the preferred 
embodiment, the hyper link also contains a key allowing the seller to access a secure web 
page. When the seller selects the hyper link 500, the RSP server 100 displays the secure 

5 web page on the seller computer 104, which contains a form that allows a seller to purchase 
the lead for a referral fee. 

Now referring back to FIG. 2, during lead purchase step 214, a web page (shown in 
FIG. 6a) is displayed to the seller for purchase of the lead. 

Referring to FIG. 6a, the RSP server displays this web page to the seller indicating 

10 the lead information available for purchase. The seller is able to select a push button 600 on 
the web page to proceed with the purchase of the lead. When the seller selects the push 
button 600, a confirmation web page is displayed on the seller computer 104. 

As shown in FIG. 6b, the confirmation web page indicates that a reply message to 
the buyer should be sent to the customer within a reply time period 610. The display also 

1 5 includes a push button 6 1 2, which, if selected by the seller, causes the purchase of the lead 
by the seller. When the push button 612 is selected by the seller, a reply form web page 
shown in FIG. 7 is displayed on the seller computer 104. 

Meanwhile, at step 216 in FIG. 2, a referral fee is debited from the seller's account 
in the RSP server database 108 when the seller selects button 612. 

20 Referring to FIG. 7, the RSP server 100 displays the reply form web page to 

highlight a reply time 700 by which the seller must reply to the buyer. Additionally, this 
web page also contains a text area 702 for the seller to enter a response to the buyer. The 
seller may choose to enter any text message in the text area 702. In a preferred embodiment, 
reply time 700 is set to 2-24 hours. 

25 Referring to step 224 of FIG. 2, if within reply time 700 no reply is received by the 

RSP server 100 from the seller who purchased the lead, RSP server 100 causes the reply 
time period to expire for the seller and makes it available to a next seller who wishes to 
purchase it 

If, however, a seller replies within reply time 700, then at step 21 8 the RSP server 
30 1 00 causes the buyer*s fiill contact information web page to be displayed on the seller 
computer. 

In response at step 220, RSP server 100 sends the seller's reply to the buyer 
computer 102. In this manner, a personalized reply to the buyer's request from the seller is 
generated and delivered to the buyer's E-mail address. RSP server 100 makes available 
35 only a fixed number of leads that can be purchased by sellers. In the preferred embodiment, 
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the number of sellers that can purchase leads is limited to five. In another embodiment, this 
number could be determined from the buyer preferences. 

In another embodiment of the present invention, sellers compete with each other to 
respond to the leads. RSP server 100 determines the most appropriate seller based on 

5 criteria such as the amount of the referral fee the seller offered to pay or how well the 
seller's response matches the buyer's requirements. 

An illustrative reply message 800 that might be sent to the buyer including the buyer 
contact 802 and lead information 804 is shown in FIG. 8. 

Referring back to FIG. 2, at step 222, RSP server 100 calculates any commission 

1 0 amount that might be due to an affiliate and credits the affiliate account that amount. 
Further details of this process arc shown in FIG. 9 where the server tests a variety of 
conditions to determine which, if any, commissions should be paid. In particular, the server 
tests if the lead was purchased by or charged to a seller enrolled by an affiliate and, if so, 
determines that the conmiission amount is X (step 902) . Next, it tests if a buyer generated a 

1 5 lead from an affiliate web page and, if so, it determines the commission amount to be Y 
(step 904) . If both tests are satisfied then the commission amount is determined at step 906 
to be Z (step 906) . If neither test is satisfied, then the commission amount is determined at 
step 908 to be W, which typically is zero. 

Referring back to FIG. 2, each step in the above-mentioned steps r^ults in creation 

20 of one or more items of data to be stored in the RSP server database 1 08 for transaction 
tracking purposes and report generation purposes. For example, when a seller enrolls self or 
an affiliate enrolls new sellers, the identifiers for the sellers and affiliates, their names, 
addresses, telephone or other contact information, commission percentages, referral fee 
amounts and other relevant pieces of information are stored in the database. Similarly, 

25 when a buyer initiates a transaction, the identifier given to the buyer, buyer's name, address, 
and other contact information, buyer's geographical preferences, delivery preferences if any, 
are stored in the database. When the system creates a transaction identifier for a transaction, 
it is stored in the database along witii the identifier of the buyer who initiated the 
transaction, a record of the state of the transaction during the various steps of the 

30 transaction, and any associated data like expiration time given to the transaction. These 
operations are rei)resented by step 226. 

After a period preset by the RSP management or upon demand, RSP server 100 
creates a variety of electronic reports that are transmitted to other computers, displayed, or 
printed on a printer over the communication networic. In the preferred embodiment, these 

35 reports provide details of each transaction, or statistical analyses of transactions that took 
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place over a period of time, or in relation to a specific buyer identifier, seller identifier, 
affiliate identifier, product identifier, price range, expired leads, referral fee charged to the 
seller, commission amoimt paid to the affiliate, purchase date, or other status of the 
transaction, like bad E-mail address given by the buyer, seller account credited the referral 

5 fee because of any reason, or for a specific reason. Additional customizable reports are 
made on demand or periodically based on any combination of attributes that are stored in 
the database or those requested by the report generator. 

FIG. 1 0 is a flowchart depicting an implementation of the second embodiment of 
the present invention. Steps 1002 and 1004 of this second embodiment are the same as 

10 steps 202 and 204 as described above in connection with FIG. 2. Thus, the description of 
such steps are not repeated here. Step 1006 of FIG. 10 is also similar to step 206 of FIG. 2. 
As described elsewhere in this specification, the buyer preferences that may be entered at 
this step may include price limit, if any; expiration time for bids, if any; the description of 
the buyer; any privacy requirements; a limitation on the number of bids it would like to 

1 5 receive; and limitations relating to potential sellers. Such limitations on potential sellers 
may include, for example but not by way of limitation, the name(s) of the seller(s) from 
whom the buyer would like to purchase the product or service, the geographic region of the 
seller, a limitation on the quality rating of sellers who may reply (such quality ratings may 
be provided by the RSP), and/or any other attribute of potential sellers. 

20 Step 1 008 of FIG. 1 0 is similar to step 208 of FIG. 2, except that the lead 

information does not indicate the deadline by which a seller must purchase lead information 
from the RSP server. Rather, the lead information indicates the deadline by which a seller 
must gain access to a given lead. 

At step 1010, a program running on the RSP server 100 executes an algorithm to 

25 match a lead with sellers whose profile is stored in the RSP database 108, as is discussed 
above in connection with FIG. 2. The program of course extracts only those sellers that 
meet the buyer preferences entered by the buyer. 

Next, at step 1012, at least one matched seller is notified via an E-mail message. In 
the embodiment of FIG. 1 0, an example E-mail message is similar to that shown in FIG. 5, 

30 except that the E-mail message does not indicate that the reply must be purchased by the 
seller. Rather, an example E-mail indicates that the seller will be charged a referral fee only 
if the buyer, after receiving the seller's reply, indicates that he would like to contact the 
seller. Such a sample E-mail is shown at FIG. 11. In the instance where the buyer has 
selected at step 1006 specific sellers from whom he would like to receive replies, the E-mail 

35 
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messages to those sellers would indicate that the buyer has specifically selected those 
sellers. 

Like the E-mail message of FIG. 5, the E-mail message of FIG. 1 1 includes a 
hyperlink that allows the seller to reply to the buyer's lead. After selecting this hyperlink, 

5 the seller is presented a web page similar to that shown in FIG. 12(a). In this embodiment, 
the seller does not purchase the lead at this stage! Rather, the seller is not charged a referral 
fee unless and until the buyer, after receiving the seller's reply, indicates that he would like 
to contact the seller. Thus, the sample web page of FIG. 1 2(a) includes instructions as to 
how the seller can gain access to the lead, as opposed to purchasing the lead. As illustrated 

1 0 in FIG. 12(a) the web page may also include the cost of the referral to the seller should the 
buyer indicate that he would like to contact the seller. If the seller pushes push button 1200 
of the web page of FIG. 12(a), he is preferably provided a confirmation web page similar to 
that illustrated in FIG. 12(b). 

Once the seller has gained access to the lead, preferably by pushing push button 

15 1201 on the confirmation web page shown at FIG. 12(b), he may formulate a reply to the 
lead on a web page similar to that shown in FIG. 13. As is illustrated in FIG. 13, according 
to this embodiment of the invention, the seller's contact information is not provided to the 
buyer until the buyer indicates that he would like to contact the seller. Rather, at this stage, 
only limited information about the seller is provided to the buyer. For example, the seller's 

20 city and state may be provided to the buyer, but not enough information that would allow 
the buyer to obtain the seller's contact information without indicating a desire to obtain such 
information (as is illustrated in step 1016 as discussed below). Other non-contact 
information about the seller may also be provided or made accessible via hyperlinks to the 
buyer at this stage. For example, quality ratings maintained by the RSP; prior buyer 

25 comments or reviews of the seller; a summary history of the seller's use of the system; 
and/or actual replies that the seller has sent to other buyers may be provided or made 
accessible via hyperlinks. Such information is maintained in the RSP server database 108. 

Like the embodiment discussed in connection with FIG. 2, the system may limit the 
time that the seller has to reply to the lead once he has gained access to the lead. This time 

30 is shown in FIGS. 12(b) and 13. This is particularly advantageous in the situation where a 
buyer has indicated in step 1006 that he desires to receive a limited number ('V*) of replies. 
If one of the "n" sellers who gained access to the lead does not reply m the amount of time 
allotted to him, the system will open the buyer's quote to other sellers until the system has 
actually received "n" number of replies, or until the lead expires pursuant to the buyer's 

35 preference or a system default. Moreover, should a buyer, who initially limited the number 
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of replies he would like to receive in step 1006, not be satisfied with the quality of the seller 
replies, he may instruct the system to open the lead up to a higher number of sellers, or an 
unlimited number of sellers. 

At step 1014 of FIG. 10, the seller's reply is delivered to the buyer via E-mail and is 

5 posted on the web site. (FIG. 14 is a sample web-page that displays the reply sent to the 
buyer. Lead information box 804 contams infomiation related to the lead. ) 

The E-mail message that is transmitted to the buyer contams a hyperlink. Upon 
receiving and reviewing the seller's reply E-mail, at step 1016, the buyer may indicate that 
he would like to contact the seller by selectuxg the hyperlink. The hyperlink may lead to a 

1 0 M^eb page with a push button that allows the buyer to aflfirmati vely indicate his desire to 
contact the seller. Alternatively, merely selecting the hyperlink acts as an indication that the 
buyer would like to contact the seller. The buyer may of course indicate a desire to contact 
as many sellers as he pleases. Alternatively, the system may limit the number of sellers the 
buyer may contact. 

1 5 In addition to these individual E-mails that are sent to the buyer for each seller that 

has replied to the buyer's lead, the RSP server 100 may send an E-mail to the buyer with a 
hyperlink that, when selected, displays a web page that sununarizes each of the replies sent 
by sellers in response to the buyer's lead. Such an E-mail could be sent, e.g., after the time 
for replying to the buyer's lead has expired. The buyer may then indicate a desire to contact 

20 one or more of the sellers, e.g., by pushing one or more push buttons on the web page and/or 
via hyperlinks. 

Once the buyer has indicated a desire to contact a seller, the seller is charged a 
referral fee as is shown at step 1018. This charge may of course be administered after step 
1020. 

25 At step 1 020, the RSP server 1 00 causes the seller's contact information to be 

displayed on the buyer's computer. If authorized by the buyer, the RSP server 100 also 
causes the buyer's contact information to be sent to the seller's computer via E-mail. 
Alternatively, the RSP server may send an E-mail to the seller that indicates the buyer has 
expressed an interest in contacting the buyer, and which also provides a hyperlink to the 

30 website. After selecting the hyperlink, the seller may be presented with a web page similar 
to that shown in FIG. 14. However, this web page would show the contact information of 
the buyer at box 802, and the lead information box 804 would be updated to show in the 
right-hand column that the buyer has shown interest. 

Steps 1 022 and 1 026 of FIG. 1 0 are similar to steps 222 and 226 described above in 

35 connection with the FIG. 2. 
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FIG. 15 is a flowchart dq)icting an implementation of the third embodiment of the 
present invention. Steps 1502-1510 of this third embodiment are the same as steps 1002 - 
1 0 1 0 as described above in connection with FIG. 1 0. Thus, the description of such steps 
are not repeated here. Step 1512 is similar to step 1012 except that an E-mail sent to the 

5 seller at this stage preferably indicates that the seller will be charged a referral fee only if the 
buyer, after receiving the seller's reply, indicates a desire to further pursue the seller's reply. 
Moreover, step 1514 is similar to step 1014 of FIG. 10 except that in step 1514 at least 
some of the seller's contact information is provided to the buyer via the seller's reply E-mail 
to the buyer. Alternatively, at step 1514, the seller's full contact information including the 

1 0 seller's phone number is provided to the buyer via the seller's reply E-mail to the buyer. 

Similar to the second embodiment, the seller is not charged a referral fee for simply 
gaining access to the buyer's lead. Rather, in this third embodiment, the seller is only 
charged if the buyer, after receiving the seller's reply E-mail, indicates a desire to further 
pursue the seller's reply. These steps are illustrated by steps 15 16 and 1 5 1 8. 

1 5 The buyer may indicate a desire to further pursue the seller's reply E-mail in a 

variety of ways. For example, the buyer may preferably indicate a desire to obtain fiirther 
information on the seller by selecting one or more hyperlinks on the E-mail sent to the 
buyer. Such further information may include, for example but not by way of limitation, 
quality ratings maintained by the RSP; prior buyer conmients or reviews of the seller; a 

20 sunmiary history of the seller's use of the system; and/or actual replies that the seller has 
sent to other buyers. Such information could then be used by the buyer to assist in his 
decision whether to further pursue the reply provided by the seller. 

Other ways a buyer may indicate a desire to fiirther pursue a seller's reply E-mail 
include: 1) in the case where only some of the seller's fiill contact information is provided to 

25 the buyer via the seller's reply E-mail during step 1514, requesting the seller's fiiU contact 
information including the seller's telephone number via a hyperlink on the reply E-mail or a 
pushbutton on a web page reached by the hyperlink; 2) via a hyperiink on the E-mail or a 
pushbutton on a web page reached by the hyperimk, indicating a desire to purchase such as 
providing credit card information or shippmg information for the seller to process; 3) 

30 indicating via a hyperiink on the E-mail or a pushbutton on a web page reached by the 
hyperiink that the buyer would like to reply to the seller's reply; 4) clicking through a 
hyperiink on the E-mail or a push button on a web page reached by the hyperiink to the 
seller's web site; 5) instructing the system via a hyperiink on the E-mail or a pushbutton on 
a web page reached by the hyperlink to automatically have the buyer's telephone dial the 

35 seller (such a technique is well known in the art, and is therefore not elaborated here); 6) 
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indicating via a hyperlink on the E-mail or a pushbutton on a web page reached by the 
hyperlink that the buyer wants the server to send a reply to the seller instructing the seller to 
contact the buyer, and 7) indicating via a hyperlink on the E-mail or a push button on a web 
page reached by the hyperlink that the buyer would like to engage in an instant chat dialog 

5 with the seller using standard technology such as that commercialized by ICQ, Inc. 

The system detects when any of these events has taken place, and charges the seller a 
referral fee. At step 1520, the system responds to and/or carries out the buyer's selection at 
step 1516. For example, if the buyer had indicated a desire to obtain further information on 
the seller, such information is provided. (If authorized by the buyer, the RSP server 100 

1 0 also causes the buyer's contact information to be sent to the seller's computer via E-mail 
during step 1520. ) The refenal charge may of course be administered after step 1520. 

Steps 1 522 and 1 526 of FIG. 1 5 are similar to steps 222 and 226 described above in 
connection with the FIG. 2. 

While the foregoing describes various ways that a seller may be charged a referral 

15 fee for use of the system and method of the present invention, other methods of charging the 
seller may also be used in lieu of or in addition to these methods. These other methods will 
now be described. 

As discussed above in connection with the third embodiment, with the buyer's 
authorization, the system may cause the buyer's credit card information to be supplied to the 
20 seller via a secure transmission. Such transmission may be accompanied by a charge to the 
seller in the first and second embodiments as well. 

As discussed above in connection with the third embodiment, the seller may be 
charged if the buyer indicates a desire to obtain further information on the seller (such as 
quality ratings maintained by the RSP; prior buyer comments or reviews of the seller; a 
25 summary history of the seller's use of the RSP; and/or actual replies that the seller has sent 
to other buyers). This charge may also be administered in the first and second embodiments 
if the buyer indicates a desire to obtain such fiuther information on the seller. 

Moreover, the system may charge sellers for routing a lead to them before sending it 
to other sellers when such a lead matches the preferences indicated by the sellers' specific 
30 profile entries inputted at initialize step 202, 1002, or 1502. A lead could therefore be 
premium-based to be routed to the sellers who value it most 

The referral charge may also vary based on: 1) as described elsewhere in this 
specification, the attributes of what the buyer desires to buy (e.g., the referral charge for a 
lead on an expensive car is higher than the charge for a lead relating to golf clubs); 2) the 
35 qualitative information provided by the buyer (e.g., the referral charge for an item that the 
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buyer has indicated he wants to purchase ASAP is higher than the charge for an item that 
the buyer has only expressed a general interest in; such qualitative information is extracted 
from an initial buyer form similar to that shown in FIG. 4 as is described above); 3) the 
contact information provided by the buyer (e.g., the more detailed the contact information 

5 that the buyer has authorized to be released, the higher the referral charge); and/or 4) the 
shipping infom^tion or shipping preferences provided by the buyer. 

Also, the price of the referral charge may be based on the number of sellers that 
replied to a particular lead, or the number of "n" replies the buyer indicated he would like to 
receive in the "create lead" steps described above. By way of example, if five sellers reply, 

10 and the cost of the lead is determined to be $ 25.00, then each seller will be charged a 
referral fee of $ 5.00; i.e., the charge for the lead is: cost of the lead (C) divided by the 
number of replies (N). In the referral charge method based on the number of replies actually 
received by the system, the system waits until the end of the lead expiration time to 
calculate the referral charge to each seller that replied. Alternatively, a seller could be 

1 5 charged the higher of, or the lower of, $ 0.50 or C/N. 

Further, sellers may be charged based on feedback provided by a buyer. For 
example, the system invites the buyer to mte sellers who responded to a specific request of 
the buyer. If the buyer indicates in his rating that he purchased the product or service from 
the seller, the seller may be charged if the seller was not otherwise charged a referral fee for 

20 the lead. The buyer rating and charge to the seller is tied to the transaction identifier 
initially created during the "create lead" step. 

Referring now to FIG. 16, the RSP server computer 1 00 is communicatively 
coupled to a first affiliate portal company's computer 1602. The RSP server computer 100 
is also coimnunicatively coupled to a second affiliate portal company's computer 1604. The 

25 computer 1602 is any programmed general purpose computer acting as a web portal 

computer or a web server computer. For example, it could be an IBM® Netfinity™ server 
computer running the Windows-NT™ or the Linux operating system and including a 
processor such as a RS/6000™ microprocessor, a storage device such as a hard disk, a 
memory device such as semiconductor memory and a communications interface such as an 

30 ethemet card. The computer 1604 could be a programmed general purpose computer 

configured as a web portal computer or a web server computer. It could comprise a general 
purpose microprocessor such as the Compaq® Alpha™ microprocessor, a disk drive or 
other similar storage device, a rhemory device such as semiconductor memory and a 
conununications interface such as an ethemet card. 

35 
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Assiune that the first portal company via computer 1 602 introduces buyers and the 
second portal company via computer 1604 introduces sellers to the service provided by the 
RSP. These arrangements are made by the portal companies with the RSP. Though these 
assumptions are made to explain the invention more clearly, it should be understood that 
5 each of the first portal company or the second portal company can introduce both sellers and 
buyers or only sellers or only buyers to the RSP. Moreover, there could be a plurality of 
companies such as the first and the second portal companies with arrangements with the 
RSP. 

To describe the operation of the invention, five scenarios are illustrated in the 
10 following. In these scenarios, the following definitions apply unless otherwise qualified. 

1. Company. Company means an Internet Portal company or other affiliate 
company, which recruits sellers according to the methods described above, or a company 
that provides a source point fix)m which a buyer may place a request for a product or service 
according to the "create lead" step 208 described above. It should be noted that the word 

15 portal is not restricted to use in the same sense as in the case of the well known Internet 
companies such as http://mv.vahoo.com or http://my.netscape.com.^ which companies 
operate portals for use by visitors to their web sites. 

2. Companv-Sourced Le ad or Response . Assume that a first portal company, for 
example, Microsoft Networic, creates an Internet or web portal and presents it to buyers. A 

20 buyer, who is a customer of the portal company, typically uses a browser program on a 
client computer such as the one described above, visits a portal web page displayed by 
Microsoft Networic, and using appropriate hyperlinks or other devices, creates a lead 
according to step 208. The lead is then referred as to "sourced" by Microsoft Network, and 
is designated or tagged by the RSP server accordingly. Similarly, a response to a lead can 

25 be sourced by a Company. 

3. Companv-Recruited Seller. Assume that a first portal company, for example, 
Microsoft Network, introduces a number of sellers to display their wares at its web site such 
as http://sidewalk.msn.cQm. When these or other sellers express an interest in receiving 
buyer requests or leads from the RSP, Microsoft Network enrolls these sellers with the RSP. 

30 These enrollees are called Company-recruited sellers. Thisprocessof enrollment may 
constitute listing the sellers in the RSP server database 108 and providing information about 
the kinds of leads the sellers would like to receive from buyers. This is similar to the initial 
enroUment of sellers described in step 202, or to a preferred method of seller enrolhnent by 
an aflSliate described above. In the case of step 202, however, it is suggested that the 

35 preferred mode included that the seller make a pre-payment of cash or other equivalent 
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cxirrency in order to initialize its account In the case of an enrollment of a seller by a portal 
company, however, this optional pie-payment step is preferably not required because an 
agreement between the RSP and the portal company could make provisions for a different 
kind of revenue sharing arrangement. In alternative embodiments, there could be a pre- 
5 payment required by the RSP in order that a portal company enroll its sellers with the 
referral service. 

4. Primary Partner. A primary partner with respect to a buyer or a seller is an entity 
that is the first in time to recruit the seller with the RSP. The concept of "first in time" is 
understood by means of an example. Suppose a seller, for example. Uncle Joe*s Cigar shop 

1 0 is recruited by a first company, such as MSN. Suppose that Uncle Joe's Cigar shop is also 
recruited later by a second referring company, such as America Online, Inc. In this case 
MSN is the primary partner. A primary partner is the entity that receives a portion of a 
referral amount generated by the sale of a lead-referral transaction. Suppose later that MSN 
is no longer in a business relationship with the RSP. Then America Online, Inc. will be 

1 5 regarded as a primary partner to receive the referral amount, if any. But these referral 
amounts wall be apportioned to partners, including a primary partner, subject to the several 
scenarios that are envisioned in respect to the present invention, which scenarios are 
described in detail as follows. 

20 1. company-sourced leads forwarded only to company-recruited 

Sellers 

In a first scenario, the first portal company requires that any leads generated by its 
buyer customers be routed only to its seller-enroUees (i.e., only those sellers enrolled or 
introduced by the first portal company). In doing so, the RSP is also required to ensure that 

25 the buyer contact information is suppressed fiom the sellers according to the principles 
described above in steps 200-226. In a preferred embodiment, this is achieved by having 
the RSP act as a 'trusted intermediary" by creating a logical or physical "fire-walP' whereby 
leads created by the buyers introduced by a portal company are ^Visible" only to sellers 
introduced by that portal company. In other embodiments, a group of portal companies may 

30 combine or "pool" their buyers or sellers and establish a system whereby the RSP treats the 
pooled buyers or sellers (or buyers and sellers) as belonging to a single portal company or 
entity. 

Logical or physical "fire-walls" are preferably built by (1) partitioning the RSP 
server database 1 08 in such a way that leads sourced fi-om a particular company are 
35 fonrarded only to sellers recruited by that company; (2) assigning a unique company- 
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identifier (or a pre-fix or a post-fix to a transaction identifier) to all transactions originating 
from a particular company, and using this company-identifier to enable selection of sellers 
fit)m the RSP server database 108, which selected sellers are the only parties that receive the 
leads thus generated; or (3) logically or physically partitioning the network and routing all 

5 queries from a particular company to sellers recruited by that company. In (2) above, it is 
assumed that a single (isolated or a distributively connected) R5P server database 108 is 
used to store records of buyers and sellers inuoduced by a plurality of companies. In (3) 
above, it is assumed that a particular RSP server database 108 is logically or physically 
partitioned, and each partition is used to store records of buyers or sellers introduced by a 

10 single company. Additionally, one of the aspects of this scenario is that no other primary 
partner than the company is recognized for this transaction. 

II. NON-COMPANY-SOURCED LEADS BLOCKED FROM COMP ANY-RECRUITED 

Sellers 

15 In a second scenario, a portal company may decide not to allow its sellers to receive 

leads sourced by portal companies other than itself Implementation of this requirement is 
similar to the one described in the first scenario. 



20 

IIL COMPANY-SOURCED LEADS BLOCKED FROM SPECIFIED SELLERS 
In a third scenario, a lead that is generated by a buyer introduced to RSP by a first 
portal company is selectively blocked from specified sellers. Sellers that are deemed not a 
party to a consortium of sellers can be blocked in this way. Alternatively, sellers who are 
25 unscrupulous, or against whom customers complain can be selectively blocked by the RSP 
at the request of the first portal company. 

This is preferably accomplished by the RSP by using a software filter to work in 
conjunction with the RSP server database 108. For example, after a lead is created 
according to step 208, but before the lead is routed to a number of (at least one) sellers, a 
30 search is made against a list based on either the sourcing company or the target seller. 

The following example is used to illustrate these principles. Suppose a portal 
company such as Microsoft Network (MSN) provides a list of sellers that should be blocked 
firom receiving MSN-sourced leads. This list is preferably in an electronic form, or in a 
form readable by a digital computer. The RSP stores this list in the RSP server database 
35 108 and uses it in a form similar to an access control list (ACL) for each portal company. 
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Every time a lead is sourced by MSN— preferably, the server computer 100 creates a 
transaction identifier indicating the source of the lead— a program on the server computer 
1 00 verifies that a certain seller is/is not on the MSN ACL before routing the lead to that 
seller. In the ACL, the sellers can be individually specified (e.g., John Doe's Electronic Pet 
5 Shop), or they could be grouped together according to geography (sellers from certain 

country are barred). ISP (sellers from a particular ISP are barred), defaulters (sellers who did 
not pay a commission to MSN for the previous month's activity) or other similar criteria. 

rv. Company-recruited Buyers Access Non-Company-recruited Sellers, 

1 0 BUT Company is Blocked From Accessing Non-Company-recruited Sellers; and 
Company-recruited Sellers have Access to Non-Company-sourced Leads, but 
Company is Blocked From Accessing Non-Company-sourced Leads. 
This fourth scenario requires the RSP to act as a "trusted" intermediary whereby the 
RSP mediates a sale transaction between the buyers (or sellers) introduced by a first portal 

1 5 company and the sellers (or buyers) introduced by a second portal company. In this role, the 
RSP accomplishes the sale transaction by preferably withholding at least a portion of 
contact information fi:om the buyers, the sellers, and/or the various referring entities 
preferably throughout the course of a sale/referral transaction. 

Referring still to HG. 16, it is clear that the referring or recruiting entity (e.g., a 

20 portal company or a "company") and the referred/recruited entity (e.g., a seller or a buyer) 
are different in at least some cases. The several referring entities may request the RSP to 
allow buyers Irom any referring entity (or a portal) to access sellers that are referred by any 
other entity. However, the RSP is required to ensure that contact information pertaining to 
sellers is not accessed by companies other than those that recruited or referred them. 

25 More specifically, suppose a first portal company introduces a seller S 1 . A second 

portal company introduces a different seller S2. A buyer fi^m any portal company may 
place a request for quote according to the "create lead" step 208 described above. 
Additionally, in accordance with the steps described above, a notification of the availability 
of the lead is sent to sellers chosen by the RSP based on the several different ways as 

30 described above; and any replies from the sellers are routed to the buyers. But the 

information regarding the sellers (or buyers) that are not company-recruited is not advanced 
or forwarded by the RSP to company. This makes sense because the referring entities may 
be apprehensive of a competitor obtaining information about their sellers (or buyers). 
Additionally the sellers (or buyers) themselves may not be happy with receiving uninvited 

35 solicitations fix)m other companies asking them to switch companies. After all, this is one 
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of the important aspects of the present inventive concept including a referral based 
commercial system; suppressing buyer contact information; and limiting the number and 
nature of replies that a buyer receives. 

This requirement is accomplished by the RSP in numerous methods: (1) by hiding 
certain portions of the information stored in the RSP server database 108, whereupon the 
buyer (or a seller) can view certain portions of the information stored in the database 108 
(e.g.. contact information of the opposing party) whereas the referring company cannot; (2) 
by sending a partially encrypted E-mail message to the company to be routed to its buyer, 
wherein its buyer has a key to decipher the encrypted portion of the message; or (3) by 
sending a direct E-mail or other message to a buyer (or a seller) and a different E-mail or 
other message to the company. Numerous encryption or information hiding techniques that 
are well known in the art can also be used to accomplish this requirement. 



V. If a Seller is Recruited by Two or More Companies or Entities, only the 
Primary Partner is Rewarded a Portion of the Referral Fee. 

In this scenario, only the primary partner, if one exists (because merchants can enroll 
themselves without the need for a partner), will be rewarded a portion of the referral fee if a 
seller is recruited by two or more companies or entities. For example, suppose a buyer from 
a first portal company generates a lead as in step 208 above. If the lead is restricted to the 
sellers recruited by the first portal company as in scenario 1 above, then only the firet portal 
company will receive a portion of any referral fee generated as a result of the lead. If, on the 
other hand, the lead is routed to a second portal company and a third portal company, and a 
particular seller, X, is recruited by both the second and the third portal companies, then only 
the company which is regarded as the primary partner with respect to X is paid a portion of 
any referral fee generated as a result of the lead purchased by X. Suppose further, that one 
of the two portal companies, for example, the second portal company, is blocked from 
receiving any leads generated by the first portal company. This is the case in scenario III 
above. Then, the lead is routed only to the third portal company, whereupon that company 
is paid a portion of the referral fee if X purchases the lead from the RSP. 

The foregoing describes a new and useful referral-based Internet commerce system. 
Persons skilled in tfie art may make numerous modifications and departures from the 
specific from the spirit and scope of the claimed invention. For example, the RSP server 
100 can comprise a distributed computing system or a cluster of networked computers; the 
database can comprise a distributed database or several databases; or the web pages can 
comprise an interface that is not specified herein. Accordingly, all such departures and 
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deviations should be construed to be a part of the invention as defined in the following 
claims. 
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What is claimed is: 

1 . A method for implementing referral based electronic conmierce over a 
communications network interconnecting at least one buyer computer operated by a user 

5 desiring to buy products, at least one seller computer operated by a seller desiring to sell 
products, and a server computer with a conrmiunication device to send and receive messages 
to and from the buyer computer and the seller computer, said method comprising the steps 
of: 

storing at the server computer information identilying sellers of at least one product 
10 category; 

receiving at the server computer at least one request message fix)m a buyer computer 
indicating interest in obtaining a product within said product category; 

creating lead information from the request message; 

notifying at least one seller of availability of lead information; 
1 5 selling lead information to the seller, and 

forwarding to the buyer a reply message fit)m a seller who purchases the lead 
information. 

2. The method of claim 1 fiirther comprismg the step of matching at least one 
20 seller to the lead information. 

3. The method of claim 2 wherein the step of matching at least one seller to the 
lead information is performed only from among sellers introduced by a particular seller 
referring entity. 

25 

4. The method of claim 1 wherein the step of matching at least one seller to the 
lead information is based on criteria established either by an entity that introduced the buyer, 
or an entity that introduced the seller, or an entity that facilitated referral-based commercial 
activity, or any combination of these entities, 

30 

5. The method of claim 1 further comprising the step of displaying on at least 
one buyer computer information about availability of at least one product category from a 
seller. 

35 
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6. The method of claim 1 further comprising the step of blocking an entity that 
introduced the buyer, or an entity that introduced the seller, or both ftom accessing or 
receiving the seller's reply message to the buyer. 

5 7. The method of claim 1 further comprising the step of blocking an entity that 

introduced the buyer, or an entity that introduced the seller, or both from accessing or 
receiving the lead information purchased by the seller. 

8. The method of claim i further comprising the step of paying to an entity that 
10 refers a seller a portion of any fee generated by selling lead information to that seller. 



9, A method for implementing affiliate based electronic commerce system 
among a plurality of buyers, a plurality of sellers, a plurality of affiliates over a networic of 
at least one affiliate computer, at least one buyer computer, at least one seller computer and, 

1 5 at least one server computer, the method comprising the steps of: 

creating an affiliate account in a database connected to the server computer; 

enrolling through the affiliate at least one seller of at least one product; 

generating a lead for acquisition of a product by at least one buyer; 

selling said lead to at least one seller; and 
20 crediting the affiliate account with a commission amount related to 5aid lead. 

1 0. The method of claim 9 further comprising the steps of: 
computing a first commission amount if the seller is enrolled by the affiliate; 
computing a second commission amount if the lead is generated by the buyer from a 

25 web page associated with the afBliate; and 

computing a third commission amount if the seller is enrolled by the affiliate and the 
lead is generated by the buyer from the web page. 



11. The method of claim 1 0 further comprising the step of computing a fourth 
30 commission amount if neither the seller is enrolled by the affiliate nor the lead is generated 
by the buyer from the web page. 



35 
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PREUIUU aCARS 

HOW WOULD YOU UKE TO BE CONTACTED BY BUSINESSES? 
FULL NAUE & EMAIL ADDRESS 

•302 

FULL NAME 



ALL FIELDS ARE OPTIONAL 
UNLESS UARKED WITH: * 



•304 



EMAIL ADDRESS* 



ALLOW BUSINESSES THAT REPLY TO SEE MY EMAIL ADDRESS 

NOTE: YOUR am ADDRESS IS REOim SO THAT BUSINESS imSS CAN BE BEUVBIED TO YOU PRIVAILY 
BY WebBuyer. YOU DEQDE WHETHER BUSINESSES GET TO SEE IT OR NOT 



ADDRESS & PHONE NUMBER 



306 



STREET 
OTY 



STATE/PROV/ 



-PIBSE SELECT ONE- 



ZIP/POSTAL CODE' 



COUNTRT* 



UNITED STATES 



PHONE-AREA CODE 



NUMBER 



NOTE: YOUR STATE/PROVINCE. ZIP/POSTAL CODE k COUNTRT ARE REQUIRED SO THAT BUSINESSES KNOW 
WHETHER YOU ARE IN THEIR AREA OF BUSINESS. YOU DECIDE WHAT OTHER CONIAa MFORUAHON TO 
PROVIDE. 

BY CUCKING THE "RNISH" BUHON, I ACKNOWLEDGE THAT: 

IT IS ULEGAL TO BUY. TRANSPORI OR SELL CUBAN CIGARS AND TOBACCOS IN THE UMB STATES. 

I AU OF LEGAL AGE FOR AND IN COUPLJANCE WDH AU. LOCAL. STAIE AND NATIONAL LAWS REGULATING THE 

PURCHASE OF TOBACCO. 

I AGREE TO THE BUYER TERMS BELOW. 



BACK 



RNISH 
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PREUIUU CIGARS 



BuyoWeb IS A NDW W 10 FM) PRODUCTS AND PRKK JUST FILL OUT A REQEST SPECIFYING WHAT 
YOU WAKT, AND WTLL FORWARD IT TO DOZENS OF UERCHANIS WHO WILL EUAH YOU PRICES AND OFFERS 
WITHIN 2 BUSINESS DAYS. ITS PRIVATE & FTIEI! 



PLEASE DESCRIBE WHAT YOU'RE LOOKING FOR.. 

moracAR 

NOTE: LOOKING FOR ACCESSORIES? PLEASE GO TO OGAR ACCESSORIES. 

I 



ALL HELDS ARE OPTIONAL 
UNLESS UARKED m * 



BRAND MONTAGUE 



(e.9. PADRON, COHIBA) 
OGAR STYLE/NAME 



ESPLENDIDOS 



COUNTRY OF MANUFACTURE 



C 



(e.g. ANNIVERSARIOS. ESPLENDIDOS) 

3 



YOUR PREFERENCES (F ANY) 
SHAPE/SIZE NAME 



CHURCHILL 



WRAPPER LEAF/COLOR NAME 



DOUBLE CLARO/CANDELA-UGHT GREEN 



FLAVOR/BODY/STRENGTH {CHECK ANY THAT APPLY) 

□ MILD □ MILD/MEDIUM □ MEDIUM ^ MEDIUM/FULL □ FULL 



PACKAGE, PRICE St OTHER COMMENTS 
PACKAGE 



I BOX 8-9-8 |v| 
ENTER ANY OTHER COMMENTS OR REQUIREMENTS: 



PRICE 



ANY PRICE 



NEED THEM ASAP 



mER TERMS ' 

"BiiyerWeb' REFERS TO THE INQUIRY FDRifiDiNG SERVICE CURRENRY BEING USED. 

"Bue' REFERS TO YOU. H INDIVIDUAL SUBMITTING A REQUEST FOR A PRODUCT OR SERVICE 

'AFFUATT REFERS TO ANY SITE AFFIUATED WITH BuyerWeb AND VENDOR' REFERS TO A BUSINESS THAT 
RECEIVES sue LEADS THROUGH BuyerWeb. 
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FROM: 

TO: 

DATE: 



NXC 

MON, SEP 26. 1998 4:43 PM 
NEW CUSTOMER REFERRAL 



SUBJECT: 



TO: NAREN CHAGANTI, PENNiE & EDMONDS 
FROM: BuyerWeb 

A CUSTOMER IN-(BRAZIL) IS LOOKING FOR THE FOLLOWING PRODUCT OR SERVICE: 

BEGIN CUSTOMER REQUEST 

CATEGORY: PREMIUM CIGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 

SHAPE/SIZE NAME: ANY SHAPE 

WRAPPER LEAF/COLOR NAME: ANY WRAPPER 

FIAVOR/BODY/STRENGTH {CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 

PACKAGE: ANY PACKAGE 

PRICE: A FAIR PRICE 

END CUSTOMER REQUEST 

YOU CAN SEND A PERSONAL REPLY TO THIS CUSTOyER FOR ONLY $0^ YOU UUST E ONE OF THE FIRST 5 
BUSINESSES AND YOU MUST Aa BEFORE THIS LEAD EXPIRES ON SEPT 30 1998 6J5 PM (ET) 

TO REPLY TO THIS LEAD, USE THE DIRECT LINK BaOW: 500 



http://secufe. 

buyefwebxom/odmin/mOThontleodview.osp?leodid=99999ia(ey=ss396toer^ 

PLEASE, DO NOT REPLY TO TH6 EMAL TO REACH THE CUSTOMER. USE THE WEB UNK ABOVL 

TO ACCESS STAnsnCS, SHE NFORUATION. GET UAOS, AND UPDATE YOUR SET-UP INFORMATION, ENTER YOUR: 

EMAIL ADDRESS: choqontin§PENNIE.com 
ACCESS KEY: ss396 

AT THE FOLLOWING URL http://secure.buyefweb.com/tnerchont 

BROUGHT TO YOU BY BuyerWeb-THE BUYER REFERRAL NETWORK. 

WEB: http://www.buyenreb.com 
EMAIL feedbock8buyaT»eb.com 
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UERCHM: UUSKOKA DESIGN 



NEWim 
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4 HOURS LEFT-BUY NOW! 



CATEGORY: PREMIUM QGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 

SHAPE/9ZE NAME: ANY SHAPE 

WRAPPER LEAF/COLOR NAME: ANY WRAPPER 

FIAVOR/BODY/STRENGTH (CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 

PACKAGE: ANY PACKAGE 

PRICE: A FAIR PRICE 
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COMMENTS 



AM LOOKING FOR DELIVERY WITHIN ONE WEEK 



CONTACT m 



CUSTOMER NAME 
COMPANY NAME 
JOB TITLE 
ADDRESS 
OTY^ATE^ 
COUNTRY 
EMAIL ADDRESS 
PHONE 
FAX 



AVAILABLE AFTER REPLY 

N/A 

N/A 

AVAILABLE AFTER REPLY 
ANY TOWN. ST 12345-6789 
UNITED STATES 
AVAIUfflLE AFTER RERY 
AVAIUfflLE AFTER REPLY 
N/A 



mm 


POSTED 




ON 


7:45:00 PM ET 


REPLY 


10/1/98 


DEADUNE 


9:45:00 PM ET 


YOUR PRICE 


$050 


PURCHASED 


NOT PURCHASED 


REPUED 


NOT REPUED 


LEAD IDiF 


999999 



PURCHASE TH6 HAD & SEND A REPLY 



YOUR PRICE TO PURCHASE THIS LEAD AND SEND A PERSONAL REPLY: $OiO 




YOUR PRE-PAID ACCOUNT BALANCE: 125.00 



AF1ER PIIRCHI6M6 IHS l£N), YQU WIL Hffi/E 4 KOUR(S) TO SEND YOUR mm REPLY ID INE CUSnm 



PURCHASE THG LEAD FOR $0.50... j Vfinn 



ADD FUNDS TO MY ACCOUNT^ 
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UERCHANT: UUSKOKA DESIGN 



LEAD PURCHASED 



700 



4 HOURS LEFT-REPLY MOW! 



1. YOU HAVE SUCCESSFULLY PURCHASED THIS LEAD. 

I NEXT, PLEASE CRDOE A PERSONAUZED REPLY TO THE CUSIMR BT COMPIEUNG THE FORU BELOW. 
CATEGORY: PREmJU CIGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 

SHAPE/SIZE NAME: AMY SHAPE 

WRAPPER LEAF/COLOR NAME: ANY WRAPPER 

FWVOR/BODY/STRENGTH (CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 

PACKAGE: ANY PACKAGE 

PRICE: A FAIR PRICE 



CUSTOMER I AM LOOKING FOR DELIVERY WITHIN ONE WEEK 
COMMENTS 



YOUR REPLY: (SEL£CT ONE OF THE FOLLOWING OPHONS) 
0 1 HAVE WHAT YOU ARE LOOKING FOR. 

O I DONT HAVE WHAT YOU ARE LOOKING FOR IN STOCK. BUT I CAN ORDER IT FOR YOU. 
0 1 OONT HAVE EXACTLY WHAT YOU ARE LOOKING FOR. BUT I HAVE SOUEIHING ELSE YOU MIGHT BE 
INTERESTED IN. 

,702 

YOUR PRICE QUOTE: (eg $100 FOR A BOX OF 10) ^ 



YOUR MESSAGE TO THE CUSTOMER: (F 
IN MAKING A SALE) 



A PERSONAL MESSAGE TO THE CUSTOMER IS HEUm 



YOUR CONUa INFORMATION: (THS INFORHAnON IS AUTOMMICALLY \ 

MUSKOKA DESIGN jni 
muskoka9hotmoil.com 
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SEND REPLY NOW 



HOLD REPLY FOR UTER | 



CONTACT INFO 
CUSTOMER NAME 
COMPANY NAME 
JOB TITLE 
ADDRESS 
CITYOTilP 
COUNTRY 

EMAIL ADDRESS 
PHONE 
FAX 



AVMIABLE AFTER REPLY 

N/A 

N/A 

AVAILABLE AFTER REPLY 
ANY TOWN, ST 12345-6789 
UNITED STATES 
AVAILABLE AFTER REPLY 
AVAILABLE AFTER REKY 
N/A 



LEAD INFO 

POSTED 9/29/98 

ON 7:45:00 PM ET 

REPLY 10/1/98 

DEADLINE 9:45:00 PM ET 

YOUR PRICE $030 

PURCHASED NOT PURCHASED 

REPUED NOTREPUED 

LEAD \dl 999999 
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MERCHANT: UUSKOKA DESIGN 



REPLY SENT 



m CONTACT INFO 



mTmrmmsEHfTQTifEcmTmkmmmmmmTmmmBms^ 
FOR m RECRDs, K m m m A coiiim m OF im m m E-m, mum m 

REPLY AND THE aMMR\'S CONIACT INFORUATIOH. ALSO. IFAMABIE, WUmmTHE OMMR'S 

amcT mmvoN BEim 



YOUR REPLY I DON'T HAVE EXim MT YOUlS UXMONG FOR. BUT I HAV^ 
YOU MAY BE INTERESTED IN. 

HERE'S THE PRICE QUOTE/OFFER YOU REQUESTED: 

MONTIGUE ESPLENOIDOS MANUFACTURED IN THE DOMINICAN REPUBLIC. 

AVAIWBLE FOR $200 PER BOX. WHAT HUMIDOR DO YOU VWNP 

muskokQ9eorthlink.com 

919-555-1212 

MUSKOKA DESIGN 



CATEGORY: PREMIUM QGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 
SHAPE/SIZE NAME: ANY SHAPE 
WRAPPER LEAF/COLOR NAME: ANY WRAPPER 

FIAVOR/BODY/SIRENGTH (CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 
PACKAGE: ANY PACKAGE 
PRICE: A FAIR PRICE 
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I AM LOOKING FOR DELIVERY WITHIN ONE WEEK 



CONTACT INFO 
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CUSTOMER NAME 
COMPANY NAME 
JOB TITLE 
ADDRESS 

cnvOT^p 

COUNTRY 
EMAIL ADDRESS 
PHONE 
FAX 



JOE BUYER 

N/A 

N/A 

123 ANY STREET 

ROOM D-396 

ANY TOWN. ST 12345-6789 

UNITED STATES 

buyefj§Eorthlink.com 

AVAILABLE AFTER REPLY 

N/A 
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FROM: 

TO: 

DATE: 



NXC. 

MOM. SEP 28. 1998 4:43 Py 
NEW CUSTOMER REFERRAL 



SUBJEa: 



TO: NAREN CHAGANTI, PENNIE & EDMONDS 
FROM: BuyerWeb 

A CUSTOMER IN-{BRAZIL) IS LOOKING FOR THE FOLLOWING PRODUCT OR SERVICE: 

BEGIN CUSTOMER REQUEST 

CATEGORY: PREMIUM CIGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURt ANY COUNTRY 

SHAPE/SIZE NAME: ANY SHAPE 

WRAPPER LEAF/COLOR NAME: ANY WRAPPER 

FIAVOR/BOOY/STRENGTH (CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 
PACKAGE: ANY PACKAGE 
PRICE: A FAIR PRICE 

END CUSTOMER REQUEST 

YOU CAN SEND A PERSONAL REPLY TO THIS CUSTOMER. SHOULD THE 
CUSTOMER INDICATE THAT HE DESIRES TO CONTACT YOU. YOU WILL BE 
CHARGED ONLY $0.50. YOU MUST BE ONE OF THE FIRST 5 BUSINESSES AND 
YOU MUST ACT BEFORE THIS LEAD EXPIRES ON SEPT 30 1998 6J5 PM (ET) 

TO REPLY TO THB LEAD, USE THE DIRECT UNK BaOW: 500 



buyerweb.com/odmin/merchontleo(Kriew.osp?leodd=99999&keY=ss396&^ 

PLEASE. DO NOT RERY TO THIS EMAIL TO REACH THE CUSTOMER. USE THE WEB UNK ABOVE. 

TO ACCESS STATISnCS, SITE WFORlttTION, GET IfADS. AND UPDATE YOUR SO-UP INFORMAIION. EWER YOUIt 

EMAIL ADDRESS: choqantin§PENNIE.com 
ACCESS KEY: ss396 

AT THE FOLLOWING URL https://5ecure.buverweb.com/merch0nt 
BROUGHT TO YOU BY BuyerWeb-THE BUYER REFERRAL NETWORK. 

WEB: http://www.buYgwefa.com 
EMAIL feedboclt&buyerweb.com 



https://secure. 
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UERCHANT: UUSKOKA DESIGN 



NEWim 



610 



4 HOURS LEFT- 
GAIN ACCESS NOW 



CATECORT: PREUUU CIGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 

SHAPE/SIZE NAMD ANY SHAPE 

WRAPPER LEAF/COLOR NAME: AMY WRAPPER 

FWVOR/BOOY/STRENGTH (CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 

PACKAGE: ANY PACKAGE 

PRICE: A FAIR PRICE 



CUSTOMER 
COMMENTS 



AM LOOKING FOR DELIVERY WITHIN ONE WEEK 



crnmm 



CUSTOMER NAME 
COMPANY NAME 
JOB TTTLE 
ADDRESS 
CnY.STATEJP 
COUNTRY 
EMAIL ADDRESS 
PHONE 
FAX 



AVAIIABLE AFTER REPLY 

N/A 

N/A 

AVAIIABLE AFTER REPLY 
ANY TOWN, ST 12345-6789 
UNITED STATES 
AVAIIABLE AFTER REPLY 
AVAIIABLE AFTER REaY 
N/A 



LEAD INFO 


POSTED 


9/29/98 


ON 


7:45.-00 PM ET 


REPLY 


10/1/98 


DEADLINE 


9:45:00 PM ET 


REFERRAL 




CHARGE 


BUYER INILRLSI 


NO INTEREST 


REPLO 


NOT REPLED 


LEAD ID| 


999999 



GAIN ACCESS TO JHIS LEAD & SEND A REPLY 



REFERRAL m 
DESIRE TO COIC 


RGE SHOULD THE BUYER INDICATE A $0^ 
FACT YOU: 




YOUR PRE-PAID ACCOUNT BAIANCE: $25.00 



m mm access to ihs leadi ydu il have 4 Houit(s) to send your personul reput td the cusroyEH 



GAIN ACCESS TO THIS LEAD f V- lynp 



ADO FUNDS TO MY ACCOUNT.. 
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UERCHM: UUSKOKA DESIGN 



ACCESS GAim 



700 



4 HOURS LEFT-REPLY NOW! 



1. YOU HAVE SUCCESSFULLY GAINED ACCESS TO THIS LEAD. 

2. NEXI, PLEASE CREATE A PERSONAUZED REKY TO THE CUSIOMER BIT COUPIETMG THE FORV BELOW. 
CATEGORY: PREUIUU CIGARS 

BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 

SHAPE/SIZE NAME: ANY SHAPE 

WRAPPER LEAF/CaOR NAME: ANY WRAPPER 

FIAVOR/BODY/SIRENGTH (CHECK ANY THAT APKY): MEDIUM; MEDIUM/FULL 
PACKAGE: ANY PACKAGE 
PRICE: A FAIR PRICE 



CUSTOMER I AM LOOKING FOR DELIVERY WITHIN ONE WEEK 
COMMENTS 



YOUR REPLY: (SELECT ONE OF THE FOLLOWING OPTIONS) 
® I HAVE WHAT YOU ARE LOOKING FOR. 

O I DONT HAVE WHAT YOU ARE LOOKING FOR IN STOCK, BUT I CAN ORDER IT FOR YOU. 

0 i OONT HAVE EXACTLY WHAT YOlTRE UIOKMG FOR, BUTI HAVE SOyETHING ELSE YOU VIGHT BE 
INTERESTED IN. 

702 

YOUR PRICE QUOTE: (eg $100 FOR A BOX OF 10) / 

1 ' — 



YOUR UESSAGE TO THE CUSTOMER: (I 
IN MAKING A SALE) 



mrmi 



. A PERSONAL MESSAGE TO THE CUSTOUER IS HEUm 



YOUR CONTACT INFORMATION WIL BE PROVtOED TO THE 
BUYER IF HE INOICAIES A DESIRE TO CONTACT YOU. 




702 



SEND REPLY NOW 



HOLD REPLY FOR LATER 



CONTACT INFO 
CUSTOMER NAME 
COMPANY NAME 
JOBTITU 
ADDRESS 
CnY,STATE,ZIP 
COUNTRY 
EMAIL ADDRESS 
PHONE 
FAX 



AVAIU^BLE AFTER REPLY 

N/A 

N/A 

AVAIIABLE AFTER REPLY 
ANY TOWN. ST 12345-6789 
UNITED STATES 

AVAIIABLE AFTER REPLY 

AVAIIABLE AFTER REPLY 
N/A 



LEAD INFO 
POSTED 9/29/98 



ON 
REPLY 
DEADUNE 
REFERRAL 
CHARGE 

BUYER INTEREST 
REPUEO 
LEAD I0| 



7:45:00 PM ET 
10/1/98 
9:45:00 PM ET 
$0.50 

NO INTEREST 
NOT REPUEO 
999999 
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UERCHM: UUSKOKA DESIGN 



REPLY Sm 

YOUR REPLY HAS BEN SENT. SHOULD THE BUYER INDICATE A 
DESIRE TO CONTACT YOU. YOU WILL BE CHARGED A REFERRAL FEE 
OF $0.50. YOU WILL ALSO RECEIVE. IF AUTHORIZED BY THE BUYER. 
THE BUYER'S CONTACT INFORMATION. 



YOURREPLY I IX)N*T HAVE EXOLY WHAT YOUlS UWKKG FOI^ BUT I HA!I« SOI^ 
YOU MAY BE INTERESTED Di 

HERE'S THE PRICE QUOTE/OFFER YOU REQUESTED: 

MONTIGUE ESPLENDIDOS MANUFACTURED IN THE DOMINICAN REPUBUC. 
AVAILABLE FOR $200 PER BOX. WHAT HUMIDOR 00 YOU WANT? 

MUSKOKA DESIGN 



CATEGORY: PREMIUM OGARS 
BRAND: ANY BRAND 

COUNTRY OF MANUFACTURE: ANY COUNTRY 
SHAPE/SIZE NAME: ANY SHAPE 
WRAPPER LEAF/CaOR NAME: ANY WRAPPER 

FUVOR/BODY/STRENGTH (CHECK ANY THAT APPLY): MEDIUM; MEDIUM/FULL 
PACKAGE: ANY PACKAGE 
PRICt A FAIR PRICE 



aoo'^ 



CUSTOMER 
COMMENTS 



I AM LOOKING FOR OEUVERY WITHIN ONE WEEK 



COHTACT INFO 



802 



im INFO 



CUSTOMER NAME 
COMPANY NAME 
JOB TITLE 
ADDI^ 

CnY.STATE,ZIP 
COUNTRY 
EMAIL ADDRESS 
PHONE 
FAX 



N/A 
N/A 
N/A 
N/A 

ANY TOWN. ST 12345 

UNITED STATES 

N/A 

N/A 

N/A 
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POSTED 


9/29/98 


ON 


7:45:00 PM ET 


REPLY 


10/1/98 


DEADUNE 


9:45:00 PM ET 


REFERRAL 


$050 


CHARGE 


BUYER INTEREST 


NO INTEREST 


ACCESSED 


10/1/98 


REPLe 


10/1/98 


LEAOIDI 


999999 
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1514 



1516 



1518 



1520 



END 
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DISPLAY PRODUCT 
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REQUEST 



I 



CREATE LEAD 



MATCH SELLER 
TO LEAD 



NGHFY SELLER 



SELLER REPUES 
DELIVERED TO 
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SERVER 
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BUYER REFERRING 
ENTITY'S 
COMPUTER 
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